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FAST TRACK
TO YOUR
AUDIENCE!

A throwback to Bob
Dylan's songwriting,
HW-61 is a real road,
linked with the history
of blues, jazz, freedom,
and empowerment.
The story of Highway
61 started in 2020,
and it was the
beginning of a new
speed adventure that
brings customers to
their goals. "Fast track
to your audience" isn't
just a slogan, it's the
anthem of our work.
The team creates
unique strategies for
every client. HW-61
builds trustworthy
connections between
businesses and
customers, using
emotions, and
individual approaches.

HW 61  MISSION

WHO WE ARE?

Highway 61 is a Swiss creative
agency, based in the heart of Zurich.
The team includes people of various
cultures. Consisting of a young team,
their energy is amazingly positive,
which adds up to their astounding
creativity. To share a different
perspective of knowledge HW-61
also has partners worldwide, who
help to provide services that will
truly fit needs of clients.
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IN HIGHWAY 61, VARIETIES
OF PERSPECTIVES ARE THE
KEY TO SUCCESS. Highway 61 use the

power of words to
translate views and
ideas. Every new case is
like an unknown road for
HW-61 when the team is
using the new route,
meets new people, and
uses all 110% to explore
the opportunities. In
HW-61, there is nothing
impossible, because the
final point is called "high
results". The team does
everything and even
more to achieve success.
Messages from Bob
Dylan's songs resonate
with HW-61 values   and
work, as the aim is to
provide a space to grow,
expand, and exercise or
diversity in both
business and life. HW-61
don't give hope, they
turn dreams into reality.

HW 61  MISSION

Highway 61 team doesn't waste the
time of clients and after the first
meeting, it starts working hard to
get the desired results. HW-61
doesn't know such words as
laziness and procrastination. The
team knows only such words as
positivity, availability, and
creativity. They always stays in
touch with customers and listens to
their opinions. HW-61 is the agency
that people trust.
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Sandra is a visionary and entrepreneur with
over 15 years of experience leading cross-
cultural teams and consulting firms of
different scales to maximize their results.
She has primary experience in technology,
fashion and gastronomy. She loves classical
music, jazz and blues, her hobbies include
art, travel, Tai Chi, and meeting people from
different cultures and lifestyles.
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Stan has been working in the Graphic design
industry since 2013 and has over 8 years of
experience with advertising, visual design,
and communication. He is ambitious and
passionate about everything creative,
especially Branding, Packaging, and Web
design for new and existing brands. Stan won
some prizes, as he likes working with design
and achieving new heights. He has worked as
a Creative Director in top international
design agencies. He loves fishing, and in his
spare time, he learns languages and enjoys
interacting with inspiring people.
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D i r e c t o r

ABOUT

ABOUT

Stan

P a r t n e r  &  
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After finishing her journalism studies,
Emina realized that her passion is
marketing. This industry, being
instinctively intersected with design, gave
her the energy and drive to dedicate time,
develop and upgrade skills to the next
level. With this in mind, Emina decided to
open a marketing agency where she
recruited a team that has the same
passion. Together they created the best,
progressive and productive environment,
enriched with positive energy and
support.

Alexandra has been always curious
about the digital world, social media,
and sharing information with others. As
she also has been painting for 12 years,
she can easily match and mix things
and isn't afraid of experiments. At first,
she was working as Social Media
Manager and helped micro-bloggers to
begin their way on social media. Then,
her hobby became a passion. Now
Alexandra is using her creativity and
experience in Highway 61 to help
clients to grow.
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Lisa is a professional photographer,
who loves her job and has been
passionate about taking photos since
she was little. The moment when Lisa
took a family photo album turned her
life on 180°. She wanted to see stories
behind pictures, imagine how people
felt and what photographers wanted to
say. Lisa decided to be a photographer
and create her own stories.

Maya is a graphic designer valuing a
minimalistic, tailor-made, and
integrative approach to design. Her
interest lies in creating creative
solutions for all kinds of industries. By
working in various areas of design she
has developed a passion for creating
visual content to communicate
appealing messages to the audience.
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It 's t ime to move forward and learn more about
marketing trends 2021, Highway 61 successful
cases, and the contest with prizes.

In the next section with marketing trends 2021, you will be able to

read why nowadays texts are used less and video content becomes

more popular. Video marketing and the importance of using

keywords in the description will help you to deal with advertising

and promotions. AR and VR are getting more and more popular, so if

you don't want to be behind competitors, this information can give

an overview of how you can attract attention.
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TEXTS ARE LOSING
THEIR VALUE
In 2021, more and more B2B
marketing companies choose to
use guest blogs, sponsored posts,
or interviews on their websites.
Nowadays, it's easier to people to
watch or listen to something
instead of reading. At the same
time, it is still relevant to score
high in Google and be findable for
your target keywords. To achieve
that, and catch the doubtful
Google visitor, you need to offer
very powerful content. Use
keywords in descriptions, deliver
depth, creativity, and value, no
useless content, and don't forget
to entertain visitors. 
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B2B VIDEO
MARKETING 
Using videos in your
marketing is a great way to
catch the audience’s
attention. And the best part
is that videos are adaptable,
and can be used in email,
content, and social media
marketing. Video marketing
has been one of the biggest
online marketing trends in
recent years because people
are fond of bright and
changing pictures. Now, 84%
of people say that watching
various brand videos
convinced them to buy a
product or service. Video
marketing has great power,
so companies need to think
about how to use them in
advetising. H
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Augmented Reality (AR) and Virtual Reality
(VR) are very exciting technologies that are
popular in the B2C world. Games, marketing
stunts, and other immersive technologies are
also making their way to the B2B world. They
can let you convoy construction site tours and
make interactive marketing presentations.
Companies like Pepsi and Pizza Hut have
used AR to create promotional stunts. These
stunts drive engagement and further
conversations. Moreover, AR apps can help
companies showcase products or experiences
digitally. In the B2C field, cosmetics
companies allow customers to “try out”
products such as makeup and lipsticks before
purchasing. As marketing and consumer
experiences between B2B and B2C firms
intersect, many firms can find similar
techniques to use AR as well. 

AR & VR 
ARE THE FUTURE
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AVOID 
Using “The
New Normal”

Written by Alexandra Elova
Design by Sandra Caetano

H O W  T O  G E T  M O R E  O U T
O F  Y O U R  B U S I N E S S

We got it. Everybody is sick of
COVID and the social restrictions
that come with it. While it never
hurts to use data from the pandemic
to show or emphasize the
importance of a product or new
service, you should avoid referring
to the phrase “the new normal.”
People are sick of this phrase, and it
gives them a negative association
with a brand that they believe is
using the pandemic to make sales.
Not only that, but it makes you
seem like a Debbie Downer that
believes the world is “doomed.” H
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BRANDINGBRANDINGBRANDING

STORYTELLINGSTORYTELLINGSTORYTELLING   

MARKETING CAMPAIGNSMARKETING CAMPAIGNSMARKETING CAMPAIGNS

SOCIAL MEDIASOCIAL MEDIASOCIAL MEDIA

GRAPHIC DESIGNGRAPHIC DESIGNGRAPHIC DESIGN

HW-61
EXPERTISE
BY HIGHWAY-61.CH

Highway 61 combines
technology, digital trends,
design, and storytelling to
provide professional
communication solutions
in the following areas: 
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On the next pages you can see some successful cases.



SUCCESS FU L
CASES

Dolocan is a cosmetics brand,
that needed to create a modern
label design that reflects
Dolocan's medicinal and
soothing aspect of CBD oil.
Creating an accurate modern
label design that reflected its
method of usage was crucial. 

The target for this product was
customers seeking reliable
relaxation methods, which is
reflected in the concepts
created for Dolocan. The
modern label design takes a
simple concept and turns it into
an effective marketing
opportunity that draws in a
wide customer base.

Company: Dolocan
Location: Switzerland
Service: Packaging & Label design
Category: Cosmetics & Beauty
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A REAL STAR SHINES 

ALL ON HER OWN 

LIKE KARA COLLECTION DOES.

Kara Collection
THE MOON 

REFLECTS LIGHT 

FROM OTHER STARS.

02 Kara Fashion

Each of our accessories offers an individual style. Our
designers were inspired by lightness and minimalism
because beauty is simplicity. The minimalism of the Kara
Collection shows the goal of usefulness in any fashion area.

03
Strategy

Often, we hear a question from our competition: "Why should
customers choose us?" The answer is simple: "If you want to
be unique, we may start on the same path, but we must break
the patterns."

01
Fashion Brand Design

A sense of style begins with details. Each Kara Collection
product has its own zest, which you can only understand by
touching and wearing them.
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No two pieces are alike, just like the

company’s concept customers or branding

designs. In the modern world, companies

must stand out from others and attract

attention. Everything start´s with a simple

inspiration, everything starts from the brand.

Your brand should tell customers who you

are and what you are standing for. There is

no place for ordinariness, only uniqueness.

Minimalistic style becomes more and more

popular when people are not overloaded

with text, pictures, and many colors. In this

case, the team chose light and soft colors

that will be pleasant and soothing.

Brand Story
Brand Mission 
Brand Values 

M O R E

BRAND
IDENTITY
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If you want to learn more about HW 61 work, you can find all the necessary information on the website: 

www.highway-61.ch
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To celebrate the first launch of the magazine,
Hw-61 team is offering 3 of its services worth
CHF 10,000 to help your business get started.
The choice is yours.

Send your business pitch now to the email:
contest@highway-61.ch 

Don't miss the opportunity to grow and innovate
in the digital world!

1 photo shoot to advertise your product.

1 Graphic Design of your choice:
- Social Media Design 
- Packaging Graphic Design 
- Marketing & advertising graphic design
- Publication graphic design

Storytelling (1 copy of your choice):
- Social media post or Editorial 
- On-Site Content

and a 30% discount on all other services

To all other participants HW-61 is offering a 15% discount on all
services.
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Contest for Founders

For more information, visit the website: www.highway-61.ch

https://www.highway-61.ch/service-page/marketing-advertising-graphic-design
https://www.highway-61.ch/service-page/publication-graphic-design
https://www.highway-61.ch/service-page/social-media-posts-editorial
https://www.highway-61.ch/service-page/social-media-posts-editorial
https://www.highway-61.ch/service-page/on-site-content
http://www.highway-61.ch/
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WWW.HIGHWAY-61.CH  

FAST TRACK TO YOUR AUDIENCE!

INFO@HIGHWAY-61.CH  
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